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ABSTRACT

This study provides a general overview of citizens’ perceptions
toward e-Participation initiatives through Facebook that are
sponsored by municipalities. Through a survey of 400 Facebook
users in Jordan, the results provided evidence that Jordanian
citizens uphold a positive attitude to participate in municipalities
e-Participation initiatives through Facebook, but they show a
modest intention inclined to sufficiently participate in those
initiatives. Additionally, while Jordanian citizens evidenced a high
self ability to participate, they questioned the underlying
municipalities’ commitment to seriously consider their inputs into
future decisions as well as municipalities’ capability to effectively
manage those initiatives. The study findings support major
concerns raised by recent related studies that the mere offer of
social media interaction initiatives by municipalities does not
certainly lead to attaining and earning citizens’ participation. The
study recommends municipalities to place high consideration on
creating partnership relationships with citizens through two-way
communication and devote more efforts to enhance citizens' trust
that real changes will be reached if they participate. As
municipalities have a great challenge to encourage citizens to
participate, the study recommends that distributing relevant
information, discussing vital subjects to citizens' interests,
carefully listening to citizens' voices and then seriously consider
their opinions in municipalities' future decisions are all
practicable and feasible steps to encourage citizens to participate.
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1. INTRODUCTION

Many governments around the world are making notable
endeavors to facilitate a deliberative and consultation discourse
with citizens to increase their actual participation in the
government decision-making process through utilizing various
digital technologies, in what is called "electronic participation”
initiatives (e-Participation) [42,70,80]. However, several studies
have identified that government e-Participation initiatives have
achieved a modest level of citizens participation [46,51,68].
Citizens’ who are the essential player of e-Participation initiatives
still refuse to participate [51,55,68]. Even in well-developed
countries, like Estonia, that reached a prominent success in
delivering traditional e-Government services and in election e-
voting projects, citizens’ engagement in e-Participation projects is
still quite limited [68]. Likewise, recent evidence from the
Netherlands, reveals that citizens show a neutral to moderate
willingness and intention to participate in Dutch Government e-
Participation initiatives at a provincial level [42].

As social networking sites such as Facebook have risen in
popularity around the globe, the linking of e-Participation
initiatives to Facebook became a mnotable and common
phenomenon by central governments [21,69], as well as by
municipalities [15,20]. Facebook large user base is widely believed
to open new prospects for governments to attract and enhance
citizens' participation [21,25,28]. Nevertheless, very few of such
initiatives at both central and local levels had achieved a
considerable success of attracting citizens’ to participate, and thus
citizens participation level remains low [15,20,22,28,42,44,68].
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Recently, the limited level of citizens’ participation has gained
scholars’ attention, who begin to question if citizens truly wish
and interested in getting involved and taking part in such
initiatives [42,55,80], particularly in those participation initiatives
performed by governments via social networking sites [3,8,51].
This question is strengthened by the fact that not all the citizens
are willing to participate; some citizens segments have shown
weak willingness to participate, despite their ability to do so
[9,54,55]. Considering the fact that the success of e-Participation
initiatives might depend on attracting and involving diverse types
of citizens with different preferences, culture background, and
capabilities [46,63,68], several authors have pointed out the
importance of exploring citizens’ attitude (willingness) and
intention to participate as a preceding condition to create
considerable future actual participation [21,42,44].

Thus, given the increasing use of social networking sites by
governments to encourage citizen participation in governance
processes [21,42,47,69], such sites are neither official government
platforms/channels nor they are an ad hoc tools/platforms that
have been designed for e-Participation activities [41], instead, they
basically aim to satisfy people's social desires and needs [30,31].
Hence, it is very critical to study citizens' acceptance perception
and intention to participate in e-Participation initiatives that
performed via social networking sites.

Although municipalities (local governments) are closer to the
citizens' daily life than central governments [41], little attention
has been directed to the study of e-Participation initiatives
sponsored by municipalities, comparing to those performed by
central governments [19,76]. Accordingly, this study focuses on
citizens' perspectives toward e-Participation initiatives at the
municipal level and aims to answer the following research
question: What is the citizens’ attitude and intention to take part in
e-Participation initiatives through Facebook sponsored by
municipalities? The study also explores citizens’ perceptions
toward two pertinent issues: citizens perceived ability to
participate and citizens’ perception towards municipalities’
capability and commitment to effectively operate such initiatives.

After this brief introduction, the rest of the paper is organized
as follows: Section 2 discusses related work; Section 3 defines the
study methodology; Section 4 and 5 present study findings and
related discussion. Section 6 provides the study implications.
Finally, Section 7 presents main conclusion, highlights the study
limitations, and suggests directions for future research.

2. RELATED WORK

More evidence, in related e-Participation literature, reports that
the majority of e-Participation initiatives and projects led by
governments have not accomplished their intended promise to
attract more citizens and to enhance their involvement [51,65,68].
In fact, governments achieve less success in e-Participation
projects whose intent to draw citizens into the democratic
process, comparing to e-Government projects that mainly focus
on providing "traditional” e-services (e.g., birth registrations or
driving license/vehicle registrations) [68,69,77].

Some scholars believe that the lack of citizens’ involvement in
e-Participation result due to

initiatives is a reasonable
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governments overlooking citizens’ point of view in those
initiatives [64,68].

While citizens are first and foremost be considered as the
major key players in e-Participation initiatives, the available e-
Participation studies considering citizens’ perception is quite
scarce comparing to the plenty of e-Participation studies that
extensively focus on government perspective [42,78,80]. Recent
literature reviews on social media use in e-Government/e-
Participation research reinforce the overwhelming focus of
studies on government point of view rather than citizens’
perspective [7,8,11,21,28,47]. As a result, the effect of potential
critical issues like citizens’ willingness, needs, requirements, and
lack a full

consideration in e-Participation initiatives development [7,21,47].

acceptance considerably understanding and

To fully understand the limited level of citizens’ participation,
it is crucial to consider the two sides of the e-Participation process:
the demand side (citizens’ willingness and ability to participate)
and the supply side (government capability to run such
initiatives).

First, e-Participation is about citizen’s willingness, intention
to participate, and ability to participate [29,46,57]. In this
“demand” side, and to attain an adequate participation level,
citizens’ willingness and ability are two important conditions that
should be adequately met [29,57,66]. When these conditions are
satisfied, they create an effective likelihood of involvement.
Consequently, e-Participation initiatives seem to have an
inherently high probability to succeed [33,68].

Besides willingness and intention, attaining a high level of
participation also depends on citizens perceived ability to
participate [9,73]. Participation ability refers to the citizens’
confidence in his/her ability and sufficient qualification to
participate in community affairs by providing valuable opinions
and rational perspectives [9,27]. When citizens’ believe they have
enough ability to participate, they are more likely interested in
participating [9,27]. While several scholars stress the importance
of investigating citizens ability to participate, [9,36], such topic is
yet barely investigated in e-Participation research [6,9].

Second, e-Participation is about government capability and
commitment to effectively and honestly run e-Participation
initiatives through social networking sites [16,34,68] — the
“supply” side. Rationally, e-Participation initiatives cannot be
succeeded without the honest will and support of the
government[32,49]. In this context, several studies emphasized
the insufficient commitment exhibited by policymakers to open
truthful dialogues with citizens [41,58].

Adopting push information strategy by governments through
e-Participation initiatives rather than to discuss topics related to
citizens' major interests or create truly deliberations with them or
offering more opportunities to them to truly
government decisions would diminish their interest to participate
[2,22,49,61]. An analysis of hundreds of cities in the USA has
shown that the main priority of municipalities when providing e-
Participation initiatives through social media channels was only
to push information rather than as an honest attempt to create
truly deliberations with citizens [49,52]. A similar conclusion has
been reached in developing countries context. A study of

influence
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municipalities in Saudi Arabia proves that such initiatives have
offered limited opportunities to citizens to truly influence
Another study finds the actual
underlying reason for providing e-Participation initiatives might

government decisions [5].

be to score a high ranking position in the United Nations
Participation Index instead of open purposive discussions with
citizens to reach common decisions [35].

Such conclusions may suggest that e-Participation initiatives
sponsored by governments might be done for governments
"window-dressing" calming citizens than for
supporting governance processes shaping
government decisions [40,59]. Hence, when citizens feel that
government officials are not committed to e-Participation
initiatives, citizens might not be interested in participating.

Rationally, the e-Participation initiatives would not be
considered successful (in terms of involving more citizens and
increase their participation level) unless citizens firstly accept to
join and then decide to actually participate [43,55]. Despite such
importance, citizens’ acceptance level and intention to involve in
e-Participation initiatives have not been sufficiently measured,
examined, and understood in the literature [7,43,51,55].

Based on the above discussion, the study argues that it is
important to examine several pertinent issues related to citizens
perspective toward e-Participation initiatives through Facebook at
municipal context, namely (i) citizens’ attitude and intention to
participate in municipalities e-Participation initiatives through
Facebook; (ii) citizens' perception toward their ability to

and rather

citizens and

participate; and (iii) citizens’ perception towards municipalities
capability and commitment to effectively operate those initiatives.

3. STUDY METHODOLOGY

This is a descriptive research study and used a quantitative
approach to address the study problem. The descriptive research
is suited to examine a current state of a particular phenomenon as
it exists in its current state [75]. Further, the quantitative approach
is appropriate to investigate peoples’ attitudes and intentions [62].
An online survey questionnaire was designed and applied to
Jordan citizens to gather data that was statistically analyzed using
the SPSS (version 22).

3.1.Study Questionnaire

The study investigated the following pertinent constructs related
to citizens’ perceptions toward e-Participation initiatives through
Facebook sponsored by municipalities: (i) citizens’ attitude (ATT)
and intention to participate (ITP); (ii) citizens’ participation
ability to participate (PA); and (iii) citizens’ perception towards
municipalities capability and commitment to effectively operate
such initiatives (MUN_COMT).

To do that, the items used for each construct were chosen and
modified to fit the specific context of this study from previous
relevant related works. Items for measuring ATT and ITP
constructs were mainly borrowed from [4,67], PA items were
identified and adapted from [9,23], and the items for MUN_COMT
were inspired and derived from [16,74].
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Table 1 systematizes the study questionnaire constructs and
items. The questionnaire was translated from English into Arabic
since the study subject (Jordanian citizens) are native Arabic
speakers and this avoids any potential influence of the language
that may on the study results.

Table 1: Study Questionnaire Constructs and Items

CONSTRUCT
ATT

ITEM STATEMENT

ATT1. | believe that my participation in
municipalities e-Participation initiatives
through Facebook is a good idea.

ATT2. | believe that my participation in
municipalities e-Participation initiatives
through Facebook would be pleasant.

References

[4,67]

ATT3. | like to participate in municipalities
e-Participation initiatives through
Facebook.

Ip [4,71].

ITP1. I expect | would engage in
municipalities e-Participation initiatives
through Facebook.

ITP2. | intend to engage in municipalities
e-Participation initiatives through
Facebook.

ITP3. It would be very likely that I will
engage in municipalities e-Participation
initiatives through Facebook in the near
future.

PA PAT1. | care about the problems and issues

that face my community.

[9,23]

PA2. | have a pretty good knowledge and
well-understanding about the important
issues facing my community.

PA3. | consider myself well-qualified to
participate in community affairs.

PAA4. | believe | can provide valuable ideas,
opinions, and rational perspectives related
to community affairs.

MUN_COMTT1. The municipality can be
trusted to carry out e-Participation
initiatives through Facebook honestly and
faithfully.

MUN_COMT?2. | expect that the
municipality would be committed to the
results of e-Participation initiatives
through Facebook.

MUN_COMT3. The municipality has
enough ability and capability to manage
and coordinate e-Participation initiatives
through Facebook.

MUN_COMT4. The municipality will
seriously consider my opinions and
feedback's in their future decisions.

MUN_COMT [17,74]

3.2.Study Context

The study considered the municipalities e-Participation initiatives
through Facebook in Jordan. Jordan represents an interesting case
study from developing countries. In fact, over the last decade, the
studies on e-Participation, particularly through social networking
sites, have centered predominantly on developed country contexts
(e.g., the USA and Europe countries). Other regions such as Arabic
countries and Middle East and North Africa need further
consideration [11,28]. Jordan is one of those countries, what
justified the focus on it for this study. Additionally, Jordanian are
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avid social networking users as 94% of internet users are active
social networking users, according to a newly published report by
pew research center [56]. In 2017, 5,500,000 Facebook users in the
country [13] and continue to rise. This makes Jordan comes in first
countries worldwide on social networking usage [56].

The study was aimed at Jordanian citizens using Facebook. The
invitation to take part in the survey was sent through Facebook to
obtain responses from different segments of citizens in the
country. The survey was available for 29 days starting on 14
November 2017. Recently, more research (e.g., [42]) starts to rely
on facebook to recruit research participants.

4. FINDINGS

4.1.Sample Demographic Profile

As Table 2 shows, a sample of 400 respondents was obtained. The
sample size of the study exceeded the conventional requirement
regarding the minimum size to be obtained (Zikmund et al., 2013),
which, in this study, would be 384 respondents. Further, the
obtained sample did consist of a wide variety of citizens’

categories and backgrounds.

Table 2: Sample Demographic Profile

CHARACTERISTICS PERCENTAGE (%)
Gender
Male 63.2
Female 36.8
Age
Between 17 and 24 years 26.8
Between 25 and 34 years 36.3
Between 35 and 44 years 25.3
Older than 45 years 11.8
Education
Less than Bachelor degree 19.3
Bachelor degree 61.5
Master degree 14.7
Doctorate degree 4.5
Current Job
Student 20.5
Worker 61.7
Retired 35
Unemployed 14.3
Living region in Jordan
Northern region 16
Central region 64.8
Southern region 10.8
Currently, not living in Jordan 8.5

The figures presented show that two-thirds of the study sample
were male (approximately 63%), with female respondents
accounting for around 37%. Comparing this male/female ratio
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with Arab social media report 2017 findings regarding gender
breakdown of Facebook users in Jordan, the report declares that
the most users of Facebook in Jordan are males (59%) and the rest
are females (41%) [13], it can be concluded that our sample seems
quite balanced. The most of the respondents hold several high
education degrees, this higher level of education is expected to
play a significant role in shaping their perception toward using e-
Participation. Most of the study respondents are workers (71.6%)
and only 20.5% of the total respondents are university/high school
students. This figure is very important since the majority of e-
Participation/e-Government studies conducted in Jordan
tremendously depend on students as a major category of their
research participants sample, who might not be well familiar with
Jordanian e-Participation/e-Government project [14], or might
have not used its services at all [45].

Considering that most Jordanians live in central cities of the
country, the majority of the study participants were living in cities
(71.5%) and most were from the central region of the country
(64.8%). However, the sample almost covers all regions in Jordan,
particularly the southern one (10.8%), a region that has rarely been
considered in previous e-Participation/e-Government studies.

4.2.Measuring Reliability and Convergent
Validity

To ensure the reliability of the study constructs, we evaluated

internal consistency by measuring Cronbach’s Alpha test

(Cronbach’s a). For convergent validity, we measured it by

assessing factor loadings (FL), composite reliability (CR), and

average variance extracted (AVE).

Table 3. Reliability and Convergent Validity Tests

CONSTRUCT ITEMS FL | CR | AVE o

ATT ATT1 0923 | 0951 | 0.8668 | 0.923
ATT2 0.935
ATT3 0.935

ITP ITP1 0.906 | 0.929 | 0.8122 | 0.884
ITP2 0.924
ITP3 0.873

PA PA1 0.803 | 0.879 | 0.6080 | 0.768
PA2 0.867
PA3 0.856
PA4 0.550

MUN MUN_COMT1 [ 0817 | 0.823 | 0.731 | 0.805
_COMT MUN_COMT2 | 0.807
MUN_COMT3 | 0.760
MUN_COMT4 | 0.640

Reliability concerns with the stability and consistency of the
instrument used for gathering data [24,53], which is usually
measured by Cronbach’s a [26]. The study instrument exhibit a
high degree of reliability as the Cronbach’s a value of the study
constructs is 0.855, exceeding the recommended range (0.70).
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Table 3 shows that the value of Cronbach’s o for the study
constructs range from 0.768 to 0.923.

Convergent validity assesses if internal items of a construct are
strongly correlated with that construct and correlate weakly/or
have no correlation with other constructs used [79]. This validity
test implies that measurement items/components of each
construct are related and just related to the construct which they
are intended to measure. To ensure the convergent validity, FL
should exceed 0.50 for each item; CR should be greater than 0.70
of every major construct; and AVE of every major construct
should be greater than 0.50 [38]. As Table 3 shows, the FL, CR, and
AVE values exceeded the recommended ranges. In sum, the results
of reliability and validity tests certify that the results of the
instrument application will be for a high degree trustful,
dependable, valid, and reliable.

4.3.Descriptive Analysis

The Mean (M) and Standard Deviation (SD) of the main
constructs and each item comprising each construct included in
the study were estimated in order to determine the level of
agreement among participants. The responses of participants’
responses regarding each individual item were scored on a 5-point
Likert scale: 1 = “Strongly Disagree”, 2 = “Disagree”, 3 = “Moderate
Agree”, 4 = “Agree”, and 5 = “Strongly Agree”. To determine the
agreement level for each construct, following [10], participants’
responses mean values were categorized based on the following
classification: when a value of mean ranges from 1.00 to 2.32, the
level of agreement is considered as “low agreement” among
participants. When a value of mean ranges from 2.33 to 3.65. the
level of agreement is considered as “moderate agreement” among
participants. And when a value of mean ranges from 3.66 to 5.00
the level of agreement is considered as “high agreement” among
participants. The SD value represents the degree of agreement, as
SD value for a specific major construct gets close to zero this
indicates a high degree of consensus among respondents toward
that construct [38].

Table 4: Mean and Standard Deviation of the Four Study

Constructs
CONSTRUCT Mean Standard
Deviation
ATT 3.67 0.91
ITP 3.57 0.96
PA 3.90 0.80
MUN_COMT 3.48 0.83

As shown in Table 4, ATT and ITP mean values are 3.67 and
3.57 respectively. As the mean value for ATT is greater than 3.66
and mean value for ITP is between 2.33 to 3.65, this indicates that
Jordanian citizens hold a positive attitude toward participation but
they show a modest intention to participate. Meanwhile, the mean
values of PA and MUN_COMT are 3.90 and 3.48 respectively. As
the mean value for PA is greater than 3.66 and the mean value for
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MUN_COMT ranges from 2.33 to 3.65, this indicates that
Jordanian citizens highly believe in their ability to participate, at
the same time, they show medium belief on municipalities' true
commitment toward those initiatives.

Table 5 shows the results of the descriptive analysis (M, SD,
and level of agreement) of the items related to all the study four
constructs. As Table 5 shows, the highest agreement in ATT
construct was the item ATT1 (M=3.75, SD=0.96) and the item with
the lowest level of agreement was ATT2 (M=3.62, SD=0.98). For
ITP construct, the item with the highest agreement in the
construct was the item ITP1 (M=3.62, SD=1.04) and the item with
the lowest level of agreement was ITP3: M=3.52, SD=1.06). The
item with the highest agreement in PA construct was PAl
(M=4.16, SD=1.00), while the lowest level of agreement was PA4:
M=3.72, SD=1.13). Regarding MUN_COMT, the item with the
highest was MUN_COMT1 (M=3.55, SD=1.02), while the lowest
level of agreement was MUN_COMT1 (M=3.04, SD=1.12). Next
section discusses the results of the descriptive analysis of the
items related to all constructs included in the study.

Table 5: Descriptive Analysis Results

CONSTRUCT | ITEMS Mean | Standard LEVEL OF
Deviation | AGREEMENT
ATT ATT1 3.75 0.96 High
ATT2 3.62 0.98 Moderate
ATT3 3.63 1.01 Moderate
ALL ITEMS 3.67 0.91 High
ITP ITP1 3.62 1.04 Moderate
ITP2 3.56 1.09 Moderate
ITP3 3.52 1.06 Moderate
ALL ITEMS 3.57 0.96 Moderate
PA PA1 4.16 1.00 High
PA2 391 1.00 High
PA3 3.94 1.04 High
PA4 3.72 1.13 High
ALL ITEMS 3.90 0.80 High
MUN_COMT | MUN_COMT1 | 3.55 1.02 Moderate
MUN_COMT2 | 3.06 0.99 High
MUN_COMT3 | 3.40 1.07 Moderate
MUN_COMT4 | 3.04 1.12 Moderate
ALL ITEMS 3.48 0.83 Moderate

5. DISCUSSION

The descriptive statistics depicted in Table 5 display that the item
with the highest agreement in ATT construct was related to
citizens’ perception that their participation would be a good idea
(Item ATT1: M=3.75). Meanwhile, the item with the lowest level
of agreement was related to citizens’ perception that their
participation would be a pleasant experience (Item ATT2:
M=3.62). ATT construct is perceived highly by the study's
participants (M=3.67, SD=0.91). This means that Jordanian citizens
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have a high and positive attitude towards engagement in
municipalities e-Participation initiatives through Facebook.

However, considering that the value of SD for all items of ATT
(SD=0.91), this refer to little discrepancies among respondents
toward the construct. Jordanians slightly split regarding their
attitudes to participate. This might imply that Jordanians have not
formulated a common and unified attitude toward participation
yet, which means that the municipalities need to work harder on
those who still did not have a decisive attitude yet to refuse the
idea of participation in order to change their attitude.
Simultaneously, municipalities should reinforce and encourage
those others who show a positive attitude toward participation.

The descriptive statistics show that ITP construct is perceived
in a moderate range by participants (M=3.57, SD=0.96). This refers
that Jordanians have a medium tendency to participate. This result
is consistent with recent research findings that citizens show a
moderate intention to participate [22,42,68].

The mean values for all items in ITP construct yielded
moderate perspectives. The item with the highest agreement in
ITP was expectation to engage
municipalities e-Participation initiatives through Facebook (Item
ITP1: M=3.62). However, when the respondents were asked about
their actual intention to engage in municipalities’ e-Participation
initiatives through Facebook in the near future, they showed the
lowest level of agreement comparing to their agreement regarding
other items in ITP construct (Item ITP3: M=3.52). This means that
Jordanians are not seriously inclined to participate. Further, the
SD value for all items of ITP (SD=0.96) may reflect discrepancies
among respondents toward the construct, which means that
Jordanian citizens split between their intention to participate. This
clearly exhibits that Jordanian citizens are hesitant and still
uncertain about participating. This reflects an opportunity for
municipalities to target more citizens who still have not decided a
definitive decision yet to not to participate. In fact, as e-
Participation initiatives are still evolving in Jordan [1] and not
widely noticeable to Jordanian citizens, this means that the
municipalities need to attract citizens who are willing and accept
to participate and work further on those who still hesitant.

related to citizens’ in

The findings related to citizens’ attitude and intention to
participate indicate that while citizens hold a high and positive
attitude to participate, they will not immediately do it just because
asked/invited participate. Consequently,
investigating the factors that might influence citizens’ intention
and attitude to participate would be very helpful.

PA construct is perceived highly by the study's participants
(M=3.90, SD=0.80). This value conveys that Jordanian citizens hold
a greater belief in their ability to participate. As Table 5 shows,
the mean values for all items in PA construct yielded high
perspectives. The item with the highest agreement in PA construct
was related to citizens’ concern about problems facing their
community (Item PA1: M=4.16). These results unveil great
attention on the part of citizens to municipality problems as well
as a considerable sense of belonging to the community. Citizens
also show a high level of agreement regarding their ability to
provide valuable contributions and ideas (Item PA4: M=3.72). This
study result refers to the rise in citizens' perceptions of their

they were to

556

Alarabiat, Ayman et al.

ability to make decisions jointly with the government [39]. The
SD value for all items of PA (SD=0.80) indicates a relatively high
degree of consensus (no significant discrepancies or splits) among
participants toward their ability to participate.

Considering that respondents show high self-ability to
participate (M=3.90) and moderate intention to participate
(M=3.57), these results are consistent with prior research findings
that citizens may be able but unwilling to participate [9,54,55].
This implies that municipalities have to utilize the citizens' high
ability perception to participate through creating a sense of
through

communication and reinforce the idea that real changes will be

partnership relationships with citizens two-way
reached if they participate.

Regarding MUN_COMT, the mean value (M=3.48, SD=0.83)
indicates a moderate agreement among Jordanian citizens
concerning municipalities commitment and capability to manage
e-Participation initiatives through Facebook. The mean values for
in MUN_COMT construct yielded moderate

perspectives. Jordanian citizens show a modest level of trust in

most items
municipalities to carry out e-Participation initiatives (Item
MUN_COMT1: M=3.55). The two items with the lowest level of
agreement were: first, citizens perception toward the full
municipalities’ commitment to reflecting citizens’ opinions and
their feedback in their future decisions (MUN_COMT4: M=3.04);
second, citizens’ expectations that municipalities would be
committed to the results of e-Participation initiatives
(MUN_COMT2: M=3.06). The SD value for MUN_COMT
(SD=0.83) indicates a relatively considerable degree of consensus
among Jordanian citizens toward this construct.

The results consistent with other studies that the sense of
citizens about governments’ commitment and adequate capability
to successfully run e-Participation initiatives may play a critical
role on enhancing their intention to participate [16,48,68].
Additionally, the results reveal citizens’ high concerns around
collecting their opinions without know how will such inputs be
integrated into government policy-making and for how much
degree would affect government decisions, which means that the
municipalities need to work on guarantees that citizens’
contribution will be considered if they participate. This result is
consistent with recent research findings which demonstrated that
governments have not shown real will and efforts to empower
citizens during e-Participation initiatives [5,22,78]. Additionally,
the weakly integrating citizens’ inputs and feedback into
government policy-making processes
intention to participate [41,72]. Thus, for a high degree, it might
cause e-Participation projects failure [68].

Furthermore, citizens show a moderate level regarding the
municipalities capacity to manage e-Participation initiatives
through Facebook (MUN_COMT3: M=3.40, SD=1.07). In fact,
building the capacity of government employees is one major
change that governments need to undergo in order to better
leverage social media for citizen engagement [34,48,60],
particularly in the Arabic region. The Arab social media report
indicates that most government employees in Arabic countries
have not sufficient experience on how to use social media for
enhancing citizens’ participation [12]. In the same line, a study

diminishes citizens’
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measured Facebook use in more than 200 municipalities from Italy
and Spain, highlighted the need for qualified employees to operate
such initiatives [37].

6. STUDY IMPLICATIONS

Nowadays, e-Participation is about enhancing citizens’
involvement in shaping government public decisions and policies
at both central and local levels, and not just about increasing
citizens voting in elections or/and heightening citizens’
relationships with politicians [46,57,59]. Clearly, we contribute to
this by shifting the interest of e-Participation research beyond
political activities by shedding light on citizens’ participation in
the formulation of government policy agendas and consider
citizens' views in daily activities of local governments.

Considering the significantly grown in the number of
municipalities worldwide that have been using Facebook to
interact with and to meet citizen needs [18,20], the current study
contributes to shift the focus of e-Participation research from the
central to the municipal context.

From a practical perspective, this study provides evidence that
just simply linking e-Participation initiatives to the Facebook
network, does not inevitably encourage citizens to participate
unless their needs, interests, concerns, and expectations will be
understood and considered. The study results indicate a moderate
intention by Jordanian citizens to take part in e-Participation
initiatives (despite their belief that they are able to participate),
which may reflect a level of uncertainty among Jordanian citizens
that their involvement would effectively influence government
decision or policies. Therefore, municipalities are encouraged to
promote the role of citizens to that  their
contributions/opinions/ideas will be seriously taken into
consideration when it comes to government decisions. Thus, e-
Participation initiatives process and outcomes should be handled
transparently.

As a good strategy, as Jordanian citizens have shown great
attention and a sense of belonging, municipalities need to pay

more attention to design their initiatives in a way that facilitates

ensure

active participation through publishing relevant, timely and
worthy information to citizens and discuss cases and topics that
are important to citizens. A recent study finds that while
important issues that are at the center of Arab citizens concern
such as housing, health, and laws, Arab governments rarely
discuss such issues with citizens through their official pages on
Facebook [50], which weakened citizens’ interest to participate.

Finally, municipalities are encouraged to improve their
employees’ capability since, as the study findings suggest,
Jordanian citizens highly questioned the ability of municipalities
employees to operate such initiatives effectively.

7. CONCLUSION, LIMITATIONS, AND
FUTURE RESEARCH
This study explores citizens’ attitude and intention to take part in

e-Participation initiatives through Facebook that are led by
municipalities. The study finds that Jordanian citizens show a
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high and positive attitude to participate in municipalities e-
Participation initiatives through Facebook and that they decidedly
believe in their adequate capability to participate. Nevertheless,
Jordanians have shown a modest intention to participate and
demonstrated a considerable level of uncertainty regarding

municipalities capability and commitment to effectively

coordinate such initiatives.

Since research work on e-Participation at municipal level from
citizens’ perspective worldwide, and specifically in developing
countries, are scarce, it is difficult to provide more detailed
comparisons and discussions. Further studies to compare our
findings with other countries would most likely strengthen and
validate the current study findings. As previously mentioned, the
limited citizens' intention to participate requires further
investigation related to potential factors that might determine and
shape citizens’ intention and attitude to participate.

The study focuses on Facebook since it is the most social
network site used by governments [69] however, considering
another social network such as Twitter seems to be interesting.
Finally, it would be valuable to evaluate the municipalities
employees managerial and technological skills since such skills
are crucial for developing successful initiatives.

ACKNOWLEDGEMENT

This paper is a result of the project “SmartEGOV: Harnessing
EGOV for Smart Governance (Foundations, methods, Tools) /
NORTE-01-0145-FEDER-000037”, supported by Norte Portugal
Regional Operational Programme (NORTE 2020), under the
PORTUGAL 2020 Partnership Agreement, through the European
Regional Development Fund (EFDR).

REFERENCES

[1] Emad Abu-Shanab and Raya Al-Dalou. 2016. An Empirical Study of E-
Participation Levels in Jordan. International Journal of Information Systems
and Social Change (I7ISSC) 7, 1 (2016), 63-79.

Deborah Agostino, Marika Arena, Giuseppe Catalano, and Angelo Erbacci.
2017. Public engagement through social media: the spending review
experience. Public Money Manage 37, 1 (January 2017), 55-62.
DOL:https://doi.org/10.1080/09540962.2016.1249596

Deborah Agostino and Michela Arnaboldi. 2016. A Measurement Framework
for Assessing the Contribution of Social Media to Public Engagement: An
empirical analysis on Facebook. Public Manag Rev 18, 9 (2016), 1289-1307.
DOLI:https://doi.org/10.1080/14719037.2015.1100320

Icek Ajzen. 1991. The theory of planned behavior. Organizational behavior
and human decision processes 50, 2 (1991), 179-211.

Arwa Yousuf Al-Aama. 2015. The use of Twitter to promote e-participation:
connecting government and people. International Journal of Web Based
Communities 11, 1 (2015), 73-96.
DOL:https://doi.org/10.1504/IJWBC.2015.067082

Ayman Alarabiat, Delfina Sa Soares, and Elsa Estevez. 2017. Predicting
Citizens Acceptance of Government-led e-Participation Initiatives through
Social Media: A Theoretical Model. Proceedings of the 50th Hawaii
International Conference on System Science (HICSS-50) (January 2017), 2855—
2864.

Ayman Alarabiat and Delfina Sa Soares. 2016. Electronic Participation
Through Social Media. In Proceedings of the 9th International Conference on
Theory and Practice of Electronic Governance (ICEGOV ’15-16), 191-194.
DOL:https://doi.org/10.1145/2910019.2910109

Ayman Alarabiat, Delfina Sa Soares, and Elsa Estevez. 2016. Electronic
Participation with a Special Reference to Social Media - A Literature Review.
In Electronic Participation, 41-52. Retrieved from
http://dx.doi.org/10.1007/978-3-319-45074-2_4

(2]



ICEGOV 2020, 23-25 September 2020, Athens, Greece

(9]

(10]

(1]

(12]

(13]

(14]

(16]

(18]

(19]

(20]

[21

[22]

(23]

[24]

™~
&

[26]
(27]

(28]

[29

(30]

Sreejith Alathur, P Vigneswara Ilavarasan, and MP Gupta. 2016. Determinants
of e-participation in the citizens and the government initiatives: Insights from
India. Socio-Economic Planning Sciences 55, (2016), 25-35.

Ali Saif Al-Aufi, Ibrahim Al-Harthi, Yousuf AlHinai, Zahran Al-Salti, and Ali
Al-Badi. 2017. Citizens’ perceptions of government’s participatory use of
social media. Transform Gov-People 11, 2 (2017), 174-194.
DOL:https://doi.org/10.1108/Tg-09-2016-0056

Cristina Alcaide-Mufioz, Laura Alcaide-Mufioz, and Francisco José Alcaraz-
Quiles. 2018. Social Media and E-Participation Research: Trends,
Accomplishments, Gaps, and Opportunities for Future Research. In
Optimizing E-Participation Initiatives Through Social Media. IGI Global, 1-27.
Arab Social Media Report. 2014. Arab social media report, on citizen
engagement for better government services. Dubai School of Government,
Dubai, UAE.

Arab Social Media Report. 2017. Social Media and the Internet of Things -
Towards Data-Driven Policymaking in the Arab World: Potential, Limits and
Concerns. Mohammad bin Rashid School of Government, Dubai, UAE.
Retrieved February 8, 2017 from
http://www.mbrsg.ae/getattachment/1383b88a-6eb9-476a-bae4-
61903688099b/Arab-Social-Media-Report-2017

Lana Bataineh and Emad Abu-Shanab. 2016. How perceptions of e-
participation levels influence the intention to use e-government websites.
Transforming Government: People, Process and Policy 10, 2 (May 2016), 315—
334. DOLhttps://doi.org/10.1108/tg-12-2015-0058

Lasse Berntzen and Marius Rohde Johannessen. 2016. The Role of Citizen
Participation in Municipal Smart City Projects: Lessons Learned from
Norway. In Smarter as the New Urban Agenda: A Comprehensive View of the
21st Century City, J. Ramon Gil-Garcia, Theresa A. Pardo and Taewoo Nam
(eds.). Springer International Publishing, Cham, 299-314. Retrieved from
http://dx.doi.org/10.1007/978-3-319-17620-8_16

John C. Bertot, Paul Jaeger, and Justin Grimes. 2012. Promoting transparency
and accountability through ICTs, social media, and collaborative e-
government. Transforming Government 6, 1 (March 2012), 78-91.
DOL:https://doi.org/10.1108/17506161211214831

John C Bertot, Paul T Jaeger, and Justin M Grimes. 2010. Using ICTs to create
a culture of transparency: E-government and social media as openness and
anti-corruption tools for societies. Government Information Quarterly 27, 3
(2010), 264-271.

E. Bonsoén, S. Royo, and M. Ratkai. 2015. Citizens’ engagement on local
governments’ facebook sites. an empirical analysis: The impact of different
media and content types in western europe. Government Information
Quarterly 32, 1 (2015), 52-62. DOLhttps://doi.org/10.1016/j.giq.2014.11.001
Enrique Bonsoén, David Perea, and Michaela Bednarova. 2019. Twitter as a
tool for citizen engagement: An empirical study of the Andalusian
municipalities. Government Information Quarterly (2019).
DOL:https://doi.org/10.1016/.giq.2019.03.001

Enrique Bonsén, Melinda Ratkai, and Sonia Royo. 2016. Facebook Use in
Western European Local Governments: An Overall View. In Social Media and
Local Governments, Mehmet Zahid Sobaci (ed.). Springer International
Publishing, 59-77. Retrieved from http://dx.doi.org/10.1007/978-3-319-17722-
9 4

Abdelhamid Boudjelida, Sehl Mellouli, and Jungwoo Lee. 2016. Electronic
citizens participation: Systematic review. 31-39.

Alessio Maria Braccini, Stefano Za, and @ystein Seebg. 2018. A collaborative
discourse or only a collection of voices? An exploratory study of the use of
social media in the e-participation domain. (2018).

Angus Campbell, Gerald Gurin, and Warren Edward Miller. 1954. The voter
decides. (1954).

Edward G Carmines and Richard A Zeller. 1979. Reliability and validity
assessment. Sage publications.

Yannis Charalabidis and Euripidis Loukis. 2015. Transforming Government
Agencies’ Approach to eParticipation Through Multiple Social Media
Exploitation. In From Information to Smart Society, Lapo Mola, Ferdinando
Pennarola and Stefano Za (eds.). Springer International Publishing, 251-268.
Retrieved from http://dx.doi.org/10.1007/978-3-319-09450-2_22

Lee J Cronbach. 1951. Coefficient alpha and the internal structure of tests.
psychometrika 16, 3 (1951), 297-334.

Peter Cruickshank and Colin F Smith. 2009. Self-efficacy as a factor in the
evaluation of epetitions. Proceedings of EDEM (2009), 223-232.

Alfatika Aunuriella Dini and Seebg @ystein. 2016. The Current State of Social
Media Research for eParticipation in Developing Countries: A Literature
Review. 2698-2707.

Noella Edelmann and Peter Cruickshank. 2012. Introducing psychological
factors into e-participation research. E-governance and Civic Engagement:
Factors and Determinants of E-Democracy (2012), 338-361.

Nick Ellison and Michael Hardey. 2014. Social media and local government:
Citizenship, consumption and democracy. Local Government Studies 40, 1
(2014), 21-40.

558

[31]

[32

(33]

[34]

(35]

[36]

(371

(38]

(39]

[40]

[41]

[42]

[43]

[44]

[45]

[46]

[47]

[48]

[49]

[50]

[51]

[52

(53]

Alarabiat, Ayman et al.

Nicole B Ellison and Danah Boyd. 2013. Sociality through social network sites.
Oxford University Press Oxford.

Seok-Jin Eom, Hanchan Hwang, and Jun Houng Kim. 2016. How Do Social
Media Make Government More Responsive?: Evidence from Network
Analysis of Twitter Use in Seoul Metropolitan City in Korea. 17th Annual
International Conference on Digital Government Research (dg.o 2016) (June
2016), 104-111. DOLhttps://doi.org/10.1145/2912160.2912183

Seok-Jin Eom and Jun Houng Kim. 2017. Information Sharing Success in
Korean Metropolitan Governments: Combining Multi-level Factors with
Fuzzy-set Analysis. 18th Annual International Conference on Digital
Government Research (dg.o 2017) (June 2017), 279-288.
DOLhttps://doi.org/10.1145/3085228.3085297

Mary K Feeney and Eric W Welch. 2012. Electronic participation technologies
and perceived outcomes for local government managers. Public Management
Review 14, 6 (2012), 815-833.

Olga Filatova, Svetlana Balabanova, Vadim Golubev, and Ildar Ibragimov.
2017. e-Participation in EEU Countries: A Case Study of Government
Websites. In Proceedings of the Internationsl Conference on Electronic
Governance and Open Society: Challenges in Eurasia (eGose "17), 145-151.
DOLhttps://doi.org/10.1145/3129757.3129782

John Gastil and Michael Xenos. 2010. Of attitudes and engagement: Clarifying
the reciprocal relationship between civic attitudes and political participation.
Journal of Communication 60, 2 (2010), 318-343.

Maria-Dolores Guillamén, Ana-Maria Rios, Benedetta Gesuele, and Concetta
Metallo. 2016. Factors influencing social media use in local governments: The
case of Italy and Spain. Government Information Quarterly 33, 3 (2016), 460—
471. DOL:http://dx.doi.org/10.1016/].giq.2016.06.005

Joseph F Hair. 2009. Multivariate data analysis: A Global Perspective (7th
edition ed.). Upper Saddle River: Prentice Hall.

Maryam Al Jamal and Emad Abu Shanab. 2016. The influence of open
government on e-government website: the case of Jordan. International
Journal of Electronic Governance 8, 2 (2016), 159-179.
DOL:https://doi.org/10.1504/IJEG.2016.078131

Junyan Jiang, Tianguang Meng, and Qing Zhang. 2019. From Internet to
social safety net: The policy consequences of online participation in China.
Governance 32, 3 (2019), 531-546.

Marius Johannessen, @ystein Seebg, and Leif Flak. 2016. Social media as public
sphere: A stakeholder perspective. Transforming Government: People, Process
and Policy 10, 2 (May 2016), 212-238. DOLhttps://doi.org/10.1108/tg-01-2015-
0003

Menno D. T. de Jong, Sharon Neulen, and Sikke R. Jansma. 2019. Citizens’
intentions to participate in governmental co-creation initiatives: Comparing
three co-creation configurations. Government Information Quarterly (2019).
DOL:https://doi.org/10.1016/j.giq.2019.04.003

Anupriya Khan and Satish Krishnan. 2017. Social Media Enabled E-
Participation: Review and Agenda for Future Research. e-Service Journal 10, 2
(2017), 45-75.

Gohar Feroz Khan, Ho Young Yoon, Jiyoung Kim, and Han Woo Park. 2014.
From e-government to social government: Twitter use by Korea’s central
government. Online Information Review 38, 1 (2014), 95-113.

Rawan Khasawneh and Malik Tarawneh. 2016. Citizens’ Attitudes Towards
E-government Presence on Social Networks (e-Government 2.0): An
Empirical Study.

Rony Medaglia. 2012. eParticipation research: Moving characterization
forward (2006-2011). Government Information Quarterly 29, 3 (July 2012),
346-360. DOL:https://doi.org/10.1016/j.iq.2012.02.010

Rony Medaglia and Lei Zheng. 2017. Mapping government social media
research and moving it forward: A framework and a research agenda.
Government Information Quarterly 34, 3 (2017), 496-510.
DOLhttps://doi.org/10.1016/.giq.2017.06.001

Ines Mergel. 2013. Social media adoption and resulting tactics in the US
federal government. Government Information Quarterly 30, 2 (2013), 123-130.
Ines Mergel. 2014. Social Media Adoption: Toward a Representative,
Responsive or Interactive Government? 15th Annual International Conference
on Digital Government Research (dg.o 2014) (2014), 163-170.
DOL:https://doi.org/10.1145/2612733.2612740

Dareen A. Mishaal and Emad A. Abu-Shanab. 2017. Utilizing Facebook by the
Arab World Governments: The Communication Success Factor. International
Journal of Public Administration in the Digital Age (IJPADA) 4, 3 (July 2017),
53-78. DOLhttps://doi.org/10.4018/IJPADA.2017070105

Mijail Naranjo-Zolotov, Tiago Oliveira, and Sven Casteleyn. 2018. Citizens’
intention to use and recommend e-participation: Drawing upon UTAUT and
citizen empowerment. Information Technology & People (2018).

Donald F Norris and Christopher G Reddick. 2013. Local e-government in the
United States: Transformation or incremental change? Public Administration
Review 73, 1 (2013), 165-175.

Jum Nunnally. 1978. Psychometric theory. McGraw-Hill Book Company, New
York.



Municipalities e-Participation initiatives through Facebook: citizens
perspective

(54]

(55]

(56]

(57]

(58]

(60]

(1]

[62]
(63]

(64]

(65]

o6]

[67]

[68]

(70]

(71]

[72]

(73]

(74]

[75]

[76]

OECD. 2009. Focus on citizens: public engagement for better policy and services.
Organisation for Economic Co-operation and Development.

Eleni Panopoulou, Efthimios Tambouris, and Konstantinos Tarabanis. 2018.
An eParticipation acceptance model. IEEE Transactions on Emerging Topics in
Computing (2018), 1-1. DOLhttps://doi.org/10.1109/TETC.2018.2861426
Jacob Poushter, Caldwell Bishop, and Hanyu Chwe. 2018. Social media use
continues to rise in developing countries but plateaus across developed ones.
(2018).

Q@ystein Sxebe, Jeremy Rose, and Leif Skiftenes Flak. 2008. The shape of
eParticipation: Characterizing an emerging research area. Government
Information Quarterly 25, 3 (2008), 400-428.

Elena Sanchez-Nielsen and Deirdre Lee. 2013. eParticipation in Practice in
Europe: The Case of" Puzzled by Policy: Helping You Be Part of EU". 1870~
1879.

Rodrigo Sandoval-Almazan and J. Ramon Gil-Garcia. 2012. Are government
internet portals evolving towards more interaction, participation, and
collaboration? Revisiting the rhetoric of e-government among municipalities.
Government Information Quarterly 29, Supplement 1, (2012), S72-S81.
DOL:http://dx.doi.org/10.1016/].giq.2011.09.004

Rodrigo Sandoval-Almazan, David Valle-Cruz, and Andrea L. Kavanaugh.
2018. The Diffusion of Social Media Among State Governments in Mexico.
International Journal of Public Administration in the Digital Age 5, 1 (January
2018), 63-81. DOLhttps://doi.org/10.4018/IJPADA.2018010104

Malte Steinbach, Jost Sieweke, and Stefan Siif8. 2019. The diffusion of e-
participation in public administrations: A systematic literature review.
Journal of Organizational Computing and Electronic Commerce 29, 2 (2019),
61-95.

Suphat Sukamolson. 2010. Fundamentals of quantitative research. (2010).
Iryna Susha and Ake Gronlund. 2012. eParticipation research: Systematizing
the field. Government Information Quarterly 29, 3 (2012), 373-382.

Iryna Susha and Ake Grénlund. 2014. Context clues for the stall of the
Citizens’ Initiative: lessons for opening up e-participation development
practice. Government Information Quarterly 31, 3 (July 2014), 454-465.
DOL:https://doi.org/10.1016/.giq.2014.02.005

Efthimios Tambouris, Ann Macintosh, Efpraxia Dalakiouridou, Simon Smith,
Eleni Panopoulou, Konstantinos Tarabanis, and Jeremy Millard. 2013.
eParticipation in Europe: Current State and Practical. E-Government Success
around the World: Cases, Empirical Studies, and Practical Recommendations:
(2013), 341.

Efthimios Tambouris, Ann Macintosh, Simon Smith, Eleni Panopoulou,
Konstantinos Tarabanis, and Jeremy Millard. 2012. Understanding
eParticipation State of Play in Europe. Information Systems Management 29, 4
(2012), 321-330. DOLhttps://doi.org/10.1080/10580530.2012.716994

Shirley Taylor and Peter Todd. 1995. Decomposition and crossover effects in
the theory of planned behavior: A study of consumer adoption intentions.
International journal of research in marketing 12, 2 (1995), 137-155.

Maarja Toots. 2019. Why E-participation systems fail: The case of Estonia’s
Osale.ee. Government Information Quarterly (2019).
DOL:https://doi.org/10.1016/.giq.2019.02.002

United Nations. 2016. United Nations E-Government Survey 2016: E-
Government in Support Of Sustainable Development. United Nation, New York,
NY, USA. Retrieved from
http://workspace.unpan.org/sites/Internet/Documents/UNPAN96407.pdf
United Nations. 2018. The United Nations E-Government Survey 2018: Gearing
E-Government to Support Transformation towards sustainable and resilient
societies. United Nations, New York, NY, USA. Retrieved from
https://publicadministration.un.org/egovkb/en-us/Reports/UN-E-
Government-Survey-2018

Viswanath Venkatesh, Michael G Morris, Gordon B Davis, and Fred D Davis.
2003. User acceptance of information technology: Toward a unified view. MIS
quarterly (2003), 425-478.

Lyudmila Vidiasova, Dmitrii Novikov, and Elena Bershadskaya. 2017. Do
Social Networks Help to Organize a Community Around e-Participation
Portals in Russia? In Proceedings of the Internationsl Conference on Electronic
Governance and Open Society: Challenges in Eurasia (eGose "17), 62-69.
DOL:https://doi.org/10.1145/3129757.3129770

William H Voorberg, Viktor JJM Bekkers, and Lars G Tummers. 2015. A
systematic review of co-creation and co-production: Embarking on the social
innovation journey. Public Management Review 17, 9 (2015), 1333-1357.

F. Wahid and @. Szebe. 2014. Understanding eParticipation services in
indonesian local government. Lecture Notes in Computer Science (including
subseries Lecture Notes in Artificial Intelligence and Lecture Notes in
Bioinformatics) 8407 LNCS, (2014), 328-337. DOLhttps://doi.org/10.1007/978-
3-642-55032-4-32

Carrie Williams. 2007. Research methods. Journal of Business & Economics
Research (JBER) 5, 3 (2007).

N. Xavier and T. Oliveira. 2016. Factors affecting behavioural intention to
adopt e-participation: Extending the UTAUT 2 model. In Proceedings of the

559

(771

(78]

[79]

(80]

ICEGOV 2020, 23-25 September 2020, Athens, Greece

European Conference on IS Management and Evaluation, ECIME, 322-325.
Retrieved from https://www.scopus.com/inward/record.uri?eid=2-s2.0-
85016094892&partnerID=40&md5=33952f4283cab0403a7ee8c997650c9a
Yueping Zheng and Hindy Lauer Schachter. 2018. The Impact of
Administrator Willingness on Website E-Participation: Some Evidence from
Municipalities. Public Performance & Management Review 41, 1 (2018), 1-21.
DOL:https://doi.org/10.1080/15309576.2017.1400988

Yueping Zheng, Hindy Lauer Schachter, and Marc Holzer. 2014. The impact
of government form on e-participation: A study of New Jersey municipalities.
Government Information Quarterly 31, 4 (October 2014), 653-659.
DOL:https://doi.org/10.1016/.giq.2014.06.004

William Zikmund, Barry Babin, Jon Carr, and Mitch Griffin. 2013. Business
research methods. Cengage Learning.

Mijail Naranjo Zolotov, Tiago Oliveira, Frederico Cruz-Jesus, and José
Martins. 2018. Satisfaction with e-participation: A Model from the Citizen’s
Perspective, Expectations, and Affective Ties to the Place. 1049-1059.





